
ANNE ARUNDEL COMMUNITY COLLEGE AND 
UNIVERSITY OF MARYLAND GLOBAL CAMPUS 

ALLIANCE AGREEENT 

This Alliance Agreement (“Agreement”) is made the date last executed as evidenced below 
(“the Effective Date”) by and between the University of Maryland Global Campus (“UMGC”) and 
Anne Arundel Community College (“AACC”) who together are collectively referred to as the 
“Institutions.” 

RECITALS 

WHEREAS, UMGC is an accredited institution of higher education located in Adelphi, 
Maryland, and provides its academic courses and programs in Maryland and through distance 
delivery. UMGC offers undergraduate and graduate degree and certificate programs. UMGC is a 
constituent institution of the University System of Maryland, an agency of the State of Maryland; 

WHEREAS, AACC is a regionally accredited institution located in Arnold, MD. AACC 
is a comprehensive community college that is accessible, learning-centered, and dedicated to 
serving a diverse community of learners and employers through quality innovative programs, 
services and the appropriate use of technology for life-long learning. 

WHEREAS, the Institutions are both accredited by the Middle States Commission on 
Higher Education; 

WHEREAS, the Institutions desire to allow simultaneous admissions and transfer credits 
for their students between AACC and UMGC; 

NOW THEREFORE, the Institutions agree as follows: 

I. Term 

A. The term of this Agreement shall be effective as of the Effective Date and continue 
in effect for an initial period of one (1) year and shall automatically renew for successive 
one (1) year periods, unless terminated in accordance with this Section. 

B. Either Institution may terminate this Agreement by providing the other Institution 
ninety (90) days’ prior written notice. The Institutions agree that students currently enrolled 
in the program at the time of termination shall be permitted to complete the program as 
described herein. 

II. Dual Admission 

A. UMGC shall accept students who have attended or graduated from the AACC with 
an Associate’s Degree (“Alliance Students”) if the students complete and submit UMGC’s 
application for admission and have met UMGC’s admission criteria. 

 



B. The Institutions agree that Alliance Students may be allowed simultaneous 
admission to AACC and UMGC. 

C. UMGC will not promote transfer to UMGC before a student has completed 45 
credit hours at AACC and shall encourage students to continue to obtain their Associate’s 
Degree. 

D. If an Alliance Student is simultaneously enrolled at the Institutions, the Alliance 
Student is subject to applicable federal, State, and local laws and regulations as well as all 
practices and policies in effect at both Institutions. 

III. Transfer 

A. Subject to the terms and conditions of this Agreement, UMGC shall provide 
students graduating from AACC with an Associate’s Degree with the opportunity to 
seamlessly transfer into UMGC Bachelor’s programs as set forth in the UMGC catalog that 
is applicable at the time the Alliance Student applies for admission to UMGC. 

B. UMGC shall accept transfer of AACC credits up to a maximum of seventy (70) 
credit hours in accordance with Maryland law and regulations and applicable UMGC 
policies and provided that the student does not take the equivalent course at UMGC. 

C. UMGC will guarantee  the acceptance  of  all credits earned from  the  transfer 
associate degree program not to exceed a maximum of seventy (70) credit hours in 
accordance with Maryland law and regulations and applicable UMGC policies and 
provided that the student does not take the equivalent course at UMGC. 

D. To obtain an evaluation of transfer credits, the Alliance Student shall request that 
AACC send official transcripts directly to UMGC electronically through a secure delivery 
method to studentrecords@umgc.edu (preferred method) or by mail in a sealed envelope 
to: 

University of Maryland Global Campus 
Attn: Transcripts 
3501 University Boulevard East 
Adelphi, MD 20783 

E. While not a requirement for admission, both Institutions should advise Alliance 
Students to contact a UMGC advisor at the time of entry to receive a preliminary evaluation 
of transfer credits and design a degree completion plan. 

F. UMGC will grant prospective students from AACC a preliminary evaluation of all 
transfer credits within 1-3 business days. It is anticipated that Alliance Students who apply 
to UMGC and submit official transcripts to UMGC will receive an official evaluation of 
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their transfer credits within 2-3 weeks of receipt of all documentation. Alliance Students 
should be encouraged by both Institutions to submit official transcripts to UMGC as soon 
as possible to ensure identification of the most accurate and efficient path to bachelor’s 
degree completion. Evaluations may take slightly longer if UMGC has not previously 
evaluated the courses from AACC that the Alliance Student wishes to transfer. 

G. Upon request from AACC, UMGC shall provide annual transfer reports to AACC. 
Transfer reports will include aggregate de-identified information on Bachelor’s Degree 
completion, number of credits transferred, number of Community College Transfer 
Scholarships awarded (if any), and other pertinent information. 

H. Notwithstanding anything in this Agreement to the contrary, the Institutions retain 
the right and the authority to make changes in their respective courses, programs and 
credential requirements that they each may determine to be in their respective best interest. 
Current course, program and credential requirements shall be maintained in the 
Institution’s respective catalogs and on the Institution’s respective websites. 

I. The Institutions shall give the other reasonable notice of changes in course program 
and credential requirements that may materially affect the Alliance Student’s status and 
acceptance of degrees or the transfer of credit as contemplated in this Agreement. Alliance 
Students that have already been admitted to UMGC and whose transfer credits had been 
accepted prior to the time of the program or course changes will not be affected, unless the 
change to the program or course is mandated by law, regulation, an accrediting 
organization, or licensure requirement and is required to apply to students currently 
enrolled in a program or course. 

J. UMGC will promote reverse transfer to AACC students who transfer to UMGC 
without an AACC Associate’s Degree. Interested students must sign a FERPA release to 
allow UMGC and AACC advisors to exchange student academic records to implement 
dual advising and promote reverse transfer opportunities. The FERPA form is located at: 
https://www.umgc.edu/current-students/finances/financial-aid/financial-aid-policies/ 
ferpa.cfm. Data may be shared yearly with AACC administrators for the students who 
have signed a FERPA release. 

IV. Scholarships 

A. UMGC will provide eligible AACC graduates the opportunity to receive the 
Completion Scholarship. 

B. UMGC may offer graduates from AACC the opportunity to apply for scholarship 
opportunities as they become available. 

C. Students must meet all scholarship qualifications for eligibility, which may include 
a minimum GPA, Associate’s Degree earned from AACC and U.S. citizenship or 
permanent residency. 
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D. Scholarships may be promoted on both the AACC and UMGC websites and 
publications. 

V. Publicity and Promotion 

A. UMGC and AACC agree to promote and publicize this Agreement as set forth in 
Exhibit 1. During the term of this Agreement, the Institutions may develop and agree upon 
additional mutually acceptable marketing and student recruitment plans to promote the 
AACC-UMGC Alliance and inform students of the opportunities available at both 
Institutions under this Agreement. 

B. AACC agrees to promote the Alliance to AACC students by allowing UMGC to 
place marketing materials in student service centered departments, on the AACC website 
and other AACC publications. 

C. Any and all marketing, promotional or publication materials developed pursuant to 
this Agreement prepared or developed by one Institution must be reviewed and approved 
in writing by the other Institution prior to use of any such materials. 

D. The Institutions may identify and market to groups of individuals that may 
particularly benefit from this Alliance, such as veterans, military or high school students. 

E. Trademarks. 

1. Each Party may specify and make available to the other Party its trade 
names, trademarks, service marks, logos or other commercial symbols 
(collectively, “Marks”) in connection with this Agreement, and in so doing, each 
Party grants the other Party a nonexclusive, worldwide, royalty-free, non- 
transferable revocable license to use such Marks solely for the purposes of this 
Agreement. 

a) Before using the other Party’s name or Marks on any materials, 
including but not limited to emails, brochures, webpages, press releases or 
any other promotional or marketing materials, a Party must send such 
materials to the other Party for that Party’s prior written approval. 

b) When using any the other Party’s Marks, the Party using the Marks 
must follow the any trademark usage or brand identity guidelines provided 
by the Party that owns the Marks. UMGC’s brand identity guidelines are 
located at: https://www.umgc.edu/about/brand-guidelines.cfm. AACC’s 
trademark guidelines are attached as Exhibit 2. 

2. Each Party reserves all rights to their respective Marks, copyrights, patents 
and other intellectual property rights and no rights to the Marks or copyrights, 
patent or other intellectual property rights are transferred or licensed pursuant to 
this Agreement. 
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3. Neither Party shall use the name or likeness of any Alliance Student or 
employee or officer of the other Party in connection with any product, service, 
promotion, news release or other publicity without the prior written permission of 
the other Party and of the individual whose name or likeness may be utilized. 

VI. General Provisions 

A. Notices. All notices under this Agreement shall be in writing and shall be submitted 
by U.S. mail return receipt requested, delivery by an overnight carrier, or via email to the 
Institutions at the designated address. Notice shall be effective upon receipt to the person 
to whom it is address or three (3) days after notice was sent, whichever is earlier. 
shall be given to the following persons: 

Notice 

1. To UMGC: 
Sherri Sampson 
Vice President and General Counsel 
University of Maryland Global Campus 
Office of Legal Affairs 
3501 University Blvd. East 
Adelphi, MD  20783 
Email: legal-affairs@umgc.edu 

2. With copy to: 
Chris Motz 
Vice President, Academic Outreach 
University of Maryland Global Campus 
3501 University Blvd. East 
Adelphi, MD 20783 
Email: chris.motz@umgc.edu 

3. Erin O. Parker 
General Counsel 
Anne Arundel Community College 
101 College Parkway 
Arnold, MD 21012 
Email: generalcounsel@aacc.edu 

4. With copy to: 
Marcus Wright 
Director of Transfer, Articulation and Career Alignment 
Anne Arundel Community College 
101 College Parkway 
Arnold, MD 21012 
Email: mwright22@aacc.edu 
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B. Entire Agreement. This Agreement contains the entire agreement of the Institutions 
and supersedes any and all prior and/or contemporaneous agreements between the 
Institutions, written or oral, with respect to the subject matter of this Agreement. This 
Agreement may not be changed or modified orally, but may only be changed or modified 
by an agreement in writing signed by both Institutions. 

C. Governing Law. This Agreement shall be construed and governed in accordance 
with the laws of the State of Maryland. 

D. No Partnership. Nothing in this Agreement is intended, shall be, or shall be deemed 
to constitute a partnership or joint venture between the Institutions. Nothing in this 
Agreement is intended, shall be, or shall be deemed to create rights or benefits in or to any 
person or entity other than the parties. 

E. Preservation of Immunities. Nothing herein shall constitute or be considered to be 
a limitation upon or waiver of the sovereign immunity of UMGC or the State of Maryland. 

F. Counterparts. This Agreement may be executed in any number of counterparts, 
each of which, when so executed and delivered, will be deemed an original, and all of 
which will constitute one and the same Agreement. This Agreement may be executed by 
way of electronic signature and signature pages may be exchanged electronically, and such 
signatures will be deemed original signatures. 

IN WITNESS WHEREOF, the Institutions, by their duly authorized representatives, have entered 
into this Agreement as of the Effective Date. 

UNIVERSITY OF MARYLAND 
GLOBAL CAMPUS 

ANNE ARUNDEL COMMUNITY 
COLLEGE 

Gregory Fowler  
By: G_regory Fowler (Jun 7, 2021 14:27 EDT) By: _ 

Dr. Gregory Fowler Dr. Dawn Lindsay 

President President 

Jun 7, 2021 Jun 7, 2021 Date: Date: 

Alycia Marshall (Jun 4, 2021 13:43 EDT) 
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EXHIBIT 1 
PROMOTIONAL ACTIVITIES 

1. AACC and UMGC shall each provide a single point of contact, who are able to discuss 
promotions at least two times per year. 

2. AACC may support the following activities to encourage students and employees to apply 
and enroll in UMGC: 

a. Events 

i. Provide UMGC information in a location accessible to its students and 
employees; 

ii. Invite UMGC to attend events/fairs, if applicable; and 

iii. Invite UMGC to host online open houses on the UMGC platform for 
students and employees, if applicable. 

b. Internal Promotion 

i. Promote this Agreement on the AACC Transfer Agreement website 
(https://www.aacc.edu/resources/academic-services/transfer- 
services/transfer-agreements); 

ii. Provide UMGC the opportunity to include content in newsletters or other 
publications sent to students and employees one time per year; 

iii. Issue announcements to students and employees via email twice a year 
(fall/spring) to coincide with UMGC’s term start dates; and 

iv. Issue periodic announcements about new UMGC programs or other updates 
as mutually-agreed upon. 

3. AACC shall send any internal and external announcements about UMGC, its programs or 
this Agreement to UMGC to review for accuracy and to approve before publication. 

4. Subject to future negotiations and website capacity, AACC and UMGC may together 
explore the possibility of developing joint landing pages for their respective websites to 
further cross-promote this Agreement. 
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EXHIBIT 2 
AACC Graphic Design Style Guide 

 



INTRODUCTION 

Welcome to the standards guide for graphics for Anne 
Arundel Community College. Inside this guide you 
will find a wealth of resources to help you champion 
our college “look” both internally and externally. We 
hope you will find this easy to use. There are Technical 
Frequently Asked Questions (Tech FAQs) throughout 
the guide, as well as links for downloads when viewing 
online. Should you have any questions about usage, 
file types or anything contained within the guide, don’t 
hesitate to give Strategic Communications a call for help. 

College logo .............. 
Modular logos ........... 
Athletics ................... 
Colors ....................... 
Editing....................... 
Campaign.................. 
Fonts ........................ 
Stationery ................. 
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ABOUT GRAPHIC STANDARDS 

Why do graphic standards matter? 
AACC is an award-winning, outstanding community 
college that is well respected locally, regionally and 
nationally. Consistent, high-quality design supports 
that image. Anything less contradicts it. 
 

Strong, high-end design supports credibility and 
conveys to the viewer that this a high-quality 
institution or program. 

First impressions matter, so let’s make a good one. 

Consistency increases and reinforces awareness. First 
impressions are important, but we also want to make 
lasting impressions. Consistency in our imagery and 
design will reinforce those positive messages and 
feelings people receive by interacting with AACC 
faculty and staff. 

Help us help you convey a message worthy of your 
program and of this great college! 

2 | AACC GRAPHIC STANDARDS 2019 

 



VISUAL IDENTITY SYSTEM 

The Visual Identity System for the college is comprised 
of the three main AACC logos to the left as well as a 
modular system of logos for the individual schools of the 
college. No other logos should be created or used. When 
highlighting a particular program or department, that 
area should be identified through the headline of the 
piece, rather than through an individual logo for the area. 

Preferred Logo: Vertical Version OFFICIAL LOGOS 

The preferred logo is the vertical version of the logo. 

When space cannot accommodate a vertical version 
or the space requirements make the text of the logo 
too small to read, the horizontal version of the logo 
is preferred. 

Particularly online, for small spaces and for increased 
visibility, use the abbreviated version of the logo. 

Horizontal Version 

Abbreviated Version 

PROPER USES 
When using any of the three AACC logos, use the 
following best practices to display the logo in its 
intended manor. 

Do: 
• Always use the name of the college (logotype) in 

conjunction with the bird logo. 
• Always assess the background color and determine 

if the white or teal logo is your best fit for contrast. If 
you are printing in b/w mode, then use the black logo. 

• Maintain the scaling of the logo. 

Don’t: 
• The logo should not be stretched horizontally 

or vertically to fill space. 
• The logo should not be recolored. 
• The bird should not be removed from the box 

or recolored. 
• The AACC typeface should not be changed and 

departments should not add their name. 

Anne Arundel Community College 

Department of XYZ 
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MODULAR LOGOS 

To accommodate the many logo needs throughout the 
college, a modular logo system has been developed to 
maintain consistency, but allow for unique identity. 

The modular logo system was created to show identity in 
visual hierarchy. The college is visible first, the school is 
visible through color association, the department name 
ties back to the school through color association. 

All text for modular logos follow along with approved and 
official organizational charts. For language deviation, 
dean approval is required. 

Vertical modular logos are preferred. The vertical logo 
allows your department a larger space for a larger font. 
The horizontal version is the next preference. The 
reduced version is perfect for giveaway imprints and 
embroidery. Alternate versions are available. If you 
need assistance with a modular logo, please contact 
Creative Services. We maintain your logos on our server 
for future uses. 

DIVISION-CARRIES AACC 
TEAL COLOR. 

SCHOOL-SEE COLOR 
ASSOCIATIONS ON PAGE 7. 

School of Health Sciences SCHOOL-HORIZONTAL. 

School of Health Sciences 
SCHOOL-REDUCED. 

DEPARTMENT-CARRIES 
SCHOOL COLOR. 

Health, Fitness and 
Exercise Studies 
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ADDITIONAL MARKS 

College logos for areas that generate revenue, such as 
Kids in College and the Child Development Center, 
have unique identities which include both a rule divider 
system and incorporate an age-appropriate, child- 
friendly representation of our mascot, Swoop. 

To show a more formal joint-venture, our rule-divider 
system visually communicates both unique identity and 
association with the college to carry the brand. 
 

The institute logos are similar to the modular lockup 
system, using a rule divider. It is important here to keep 
the college logo the main focus for brand recognition. 
All institute logos maintain the same typographic system 
for consistency. 

The college seal is another important part of the 
college identity. The seal is the formal mark of 
the college, reserved specifically for presidential 
materials, diplomas, certificates and events such as 
commencement. The seal is restricted and not available 
for download. For guidance in determining proper usage, 
contact Creative Services at ext. 2700. 

Institute Logo Sample 

College Seal 
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ATHLETICS MASCOT 

The Riverhawks are the athletic teams of Anne Arundel 
Community College. The Riverhawks’ primary brand 
mark was developed for the Athletics department 
and teams. 

The Riverhawks mascot has been widely embraced by 
students, faculty, staff and the community alike. For this 
reason, any member of the college community as well as 
the athletic teams may be referred to as “Riverhawks” 
just as any member of the University of Maryland 
community is a “Terp.” 

Riverhawks’ marks are officially trademarked and 
prohibited for outside use. Marks are unavailable for 
download at this time while we continue to monitor 
its use. 

When using the Riverhawk brand mark, every effort 
should be made to use the primary brand mark first in 
full color. If spacing, pricing or design does not allow, the 
secondary marks may be used. When using the marks 
on a dark background (black, dark gray, teal), use the file 
which includes a white outline around the perimeter. 
Backgrounds for all imprints should be one of the 
following: white, dark teal, royal blue, dark gray or black. 
Accents of red are OK. No alterations of these graphics 
are permitted. Contact Creative Services if you have a 
special need. 

Official Riverhawks merchandise may be produced 
by the following areas only: Athletics, the AACC 
Bookstore and Strategic Communications. If you 
are requesting use of the Riverhawks mark, contact 
Strategic Communications. 

PRIMARY BRAND MARK: 

SECONDARY BRAND MARKS: 

OFFICIAL COLORS: 

PMS Colors: CMYK Values: 

7474 

PMS 5523 

PMS 286 

PMS 185 

PMS 130 

98, 36, 44, 10 

28, 10, 15, 0 

100, 84, 11, 3 

0, 100, 92, 0 

2, 38, 100, 0 
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COLORS 

The college’s official color is a deep teal. Secondary 
colors are light teal and dark blue as seen to the left. 
The colors are pulled from the industry standard 
Pantone Matching System (PMS), also known as 
“spot color.” The PMS color output is a guaranteed 
color replicated in print. 

Athletics’ official colors are teal and blue. For 
information on Athletics, see page 6. 

ACCENT COLORS 
Accent school colors have been developed to aid in 
visual identity and unification. In logo form, the school’s 
accent color is represented in the bar and logotype color. 
In print, the color of the school should be the dominant 
color to assist in further identification of the school. 
Administrative areas will maintain the deep teal palate, 
rather than adopting an accent color. 

TECH FAQ: WHICH COLOR SPACE SHOULD I USE? 
There are two main venues for output: on screen and 
in print. To use the proper color space, first determine 
the end destination. Also refer to the File Type chart 
for suggestions. 

PMS: 520 

RGB: 101, 47, 108 

CMYK: 

69, 95, 27, 13 

PMS: 287 

RGB: 0, 47, 135 
CMYK: 
100, 87, 20, 11 

PMS: 167 

RGB: 193, 83, 27 
CMYK: 
18, 78, 100, 7 

PMS: 342 

RGB: 0, 102, 72 
CMYK: 
96, 34, 81, 26 

• On screen (computer monitor, television, phone): 
Select the Red, Green, Blue (RGB) formula. 

In print (publications, imprint items): Select either 
the PMS color swatch or a Cyan, Magenta, Yellow, 
Black (CMYK) color space. 

PMS: 130 

RGB: 246, 168, 0 

CMYK: 

2, 38, 100, 0 

PMS: K 
RGB: 0 

CMYK: 100 
• 
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Science 
& Tech. 

 

Virtual 
Campus 

 

Health 
Sciences 

 

CEWD 
 

Bus. & 
Law 

 

Liberal 
Arts 

 

PMS: 5523 
RGB: 182, 206, 209 
CMYK: 28, 10, 15, 0 
HEX: b6ced1 

Word: Teal or Aqua 

Accent 5, lighter 60% 
 

PMS: 286 
RGB: 0, 51, 161 

CMYK: 12, 100, 91, 3 

HEX: 0033a1 
Word: Dark Blue or 
Midnight 

 

PMS: 7474 
RGB: 0, 117, 130 
CMYK: 99, 37, 44, 10 
HEX: 007582 

Word: Teal or Aqua 

Accent 5, 25% 
 

 



CAMPAIGN 

The current and primary marketing campaign for the 
college is “Redefine yourself.®” 
 

Using student testimonials, the campaign titled 
“Redefine yourself.®” captures the transformative power 
of higher education and the spirit of AACC. This tagline 
replaces “students first” and any and all other taglines 
that may still be in use. 

“Redefine yourself. ®” is seen on TV, in movie theaters, in 
print ads, web ads, through social media, around campus, 
in mailers and is heard on radio. 

The tagline “Redefine yourself. ®” is officially 
trademarked and its use is restricted. 
 

If you know of a success story or potential students 
who you feel would be great for this campaign, contact 
Public Relations. 

REDIRECT 
YOURSELF. 

When you transfer to a four-year university with a degree 

from Anne Arundel Community College, you’re making 

a seriously smart move. Lay the foundation to transfer 

anywhere. Go for it. Get a head start. Redirect yourself. 

Get started at 
www.aacc.edu/redirect 

Redefine  Yourself.®
 

EDITING 

The college follows the Associated Press Stylebook. 
College communications are edited to follow the 
current version as well. When the college makes 
exceptions to the stylebook, those exceptions are 
communicated in the Editorial Style Guide, which 
can be found on the intranet. 

Editing questions should be directed to Sue Donaldson, 
smdonaldson2@aacc.edu. 
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TECH FAQ: WHICH FILE TYPE SHOULD I USE? 
With so many file type choices available today, it’s often 
confusing to determine which type of file you need. To 
the left is a quick reference guide. If you are stuck, give 
creative services a call. 

• 

• 

• 

• 

• 

.jpg: Use a .jpg when you need a smaller sized file, 
particularly for screen graphics. 
.tiff: Use a .tiff when you need the highest quality 
output in print. 
.gif: Use a .gif file when you need a transparent 
web file. 
.png: Use a .png file when you need a transparent file 
with better quality that may be resized. 
.eps: If you are working with a vendor on a project, 
they will typically ask you for an .eps file or “vector” 
art. This type of file format maintains quality, no 
matter what size it is displayed as. 
Dots Per Inch (DPI) is an indicator of photo quality. • 

FONTS 

The official typefaces for the college are Whitney, 
Knockout and Sentinel. 
 

Whitney is our primary typeface. Whitney is a user- 
friendly font designed for readability and large amounts 
of copy. Whitney has been added to all staff font libraries 
and should be used for all publications, letters, memos, 
PowerPoint presentations, etc. In the event that 
Whitney is not available, Myriad Pro is the alternative 
font selection. 

Knockout is the college’s logotype, reserved for use by 
Creative Services. If you would like to use Knockout in 
a publication, contact Creative Services for design. 
 

More formal than Whitney, you will see Sentinel used 
for larger amounts of copy and in formal publications. 
As with Knockout, if you would like to use Sentinel, 
contact Creative Services for design assistance. 
Alternative fonts to Sentinel are Georgia or even 
Times New Roman. 

TECH FAQ: HOW CAN I ADD HIERARCHY TO MY DESIGN? 
To make certain information stand out more than 
other information, try making the important 
information bold, all caps or a larger size. This will draw 
the reader’s eye to that area, keeping the subinformation 
where it needs to be. 

WHITNEY 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz 
1234567890 

KNOCKOUT 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz 
1234567890 

SENTINEL 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz 

1234567890 

Uses 

Acceptable 
File Types 
 

 TV Print Web 

.jpg x x x 

.tiff  x  

.eps  x  

.png x x x 

RGB x  x 

CMYK  x  

PMS  x  

DPI 72 266-300 72-150 

 



STATIONERY 

Official college letterhead, envelopes and business 
cards are available through Document Services. Soon, 
you will be able to access the Digital Storefront. 
Additionally, electronic letterhead is available for 
download on the intranet. 

College stationery and business cards should not be 
altered to include additional information or logos for 
individual departments. 
 

We heard you! Each department has different needs 
and levels of formality they would like to express 
through their cards. To allow you to match the values 
of your department, you will soon have three options 
for business cards: 

1. Formal 
2. Semicasual 

3. Casual (Riverhawks) 

As you build your cards in the Digital Storefront, you will 
receive a preview on screen. The title on your card should 
match your title in Datatel. Approval is required on titles 
that do not match. 

FORMAL 

SEMI-CASUAL 

BEN PIERCE 
Graphic Designer 
Public Relations and Marketing 
 

410-777-7255 

101 College Parkway 
Arnold, MD 21012-1895 

 
410-777-AACC  (2222) 

www.aacc.edu 

wbpierce@aacc.edu 

CASUAL 
EMAIL SIGNATURES 
A standard email signature is recommended. Calibri or 
Whitney should be used for your signature. Use the “pipe” 
key on your keyboard (located above return) to separate 
the following items: 

Name 
Title | Department 
Anne Arundel Community College 
101 College Parkway, Arnold, MD 21012 
Phone: 410-777-xxxx | Fax: 410-777-xxxx | email 
www.aacc.edu 
Redefine yourself. 
(hyperlink with direction to www.aacc.edu/redefine) 

BEN PIERCE 
Graphic Designer 
Public Relations and Marketing 
 

Office: 410-777-7255 
Mobile: 410-777-1234 
wbpierce@aacc.edu 

Anne Arundel Community College 
101 College Parkway   |   Arnold, MD 21012-1895 

410-777-AACC (2222) | www.aacc.edu 

FOLLOW AACC ON SOCIAL MEDIA 
Anne Arundel 

Community College 

is a premier learning 

community that 

transforms lives to 

create an engaged and 

inclusive society. 

Facebook Twitter 

Flickr Instagram 

YouTube Snapchat 

AACC 
Mobile App 

LinkedIn 
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PHOTOGRAPHY 

Photo shoots for all areas of the college are held on 
a quarterly rotating schedule. If you have a specific 
need, contact Creative Services. While we do not have 
a photographer on staff, we may have an intern or staff 
member available to help. 

If you would like to use your own photography or images, 
consider the following best practices: 

• Focus on the subject, background slightly out 
of focus. 

Allow for “white” space surrounding your subject. 
This area of the background serves as resting space 
for the eye. 

When possible, attempt to photograph subjects in 
their natural environment (classroom, lab, etc.), 
which showcases their talent. 

For portraits, attempt to photograph your subject 
from the waist up. This is a more relatable and 
engaging angle. 

When preparing your subject for the shoot, request 
that they do not wear large printed logos on their 
clothing or small prints such as pinstripes. 

Use natural light when possible. 

Do not use web images as they are low resolution (see 
p. 9) and may contain legal restrictions. 

Always have the subject sign a photo release (see 
intranet for this form). 

Avoid “collage” or overly edited images. One image 
is always stronger and more relatable to the viewer 
than a collage of images. 

When considering posed group images, think about 
the audience. Will this group be recognized? Or, does 
the audience need to become familiar with the group 
for future reference? If neither of these is true, you 
may want to consider an active image. 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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OTHER MEDIA 

ELECTRONIC BILLBOARD/CAMPUS SIGNAGE 
To submit an electronic billboard listing request, visit 
the Strategic Communications section on the intranet 
and complete Electronic Banner Signage Request 
Form. Contact Amy Gurtshaw at ext. 2341 with further 
questions. The character requirement indicated on the 
form is the best fitting for the text. AP Style as well as 
type standards will be applied to your request billboard. 
Event-driven announcements will receive priority. 

SLIDES 
TV monitors around campus are used for promoting 
events and academic calendar deadlines. Contact 
Creative Services to determine your needs. When 
considering your design, note that a reduced amount 
of copy will be used. The most effective slides 
communicate a minimal amount of information to 
the viewer. 

POP-UP DISPLAYS 
If you need a general AACC display for conferences or 
trade shows, contact Amy Gurtshaw to reserve a rental, 
cost-free. Custom displays can be ordered through 
Strategic Communications, however, there is a standard 
look for display packages in order to unify the look of 
the college. 

POWERPOINT TEMPLATE 
A general and customizable PowerPoint template is 
available for download on the intranet. You will see 
a few slides, which can be duplicated to produce an 
entire slideshow. Since PowerPoint slideshows are 
often for outside audiences, the preferred typeface 
is Whitney. When Whitney is not available, Myriad 
should be the standard. 
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ADA STATEMENT 

The ADA statement is required by law to be on all 
documents for the college. The bottom of each designed 
piece must read: 

Notice of Nondiscrimination: AACC is an equal 
opportunity, affirmative action, Title IX, ADA Title 
504 compliant institution. Call Disability Support 
Services, 410-777-2306 or Maryland Relay 711, 72 
hours in advance to request most accommodations. 
Requests for sign language interpreters, alternative 
format books or assistive technology require 30 days’ 
notice. For information on AACC’s compliance and 
complaints concerning sexual assault, sexual misconduct, 
discrimination or harassment, contact the federal 
compliance officer and Title IX coordinator at 
410-777-1239, complianceofficer@aacc.edu or Maryland 
Relay 711. 

SHORT VERSION FOR WEB USE ONLY 
Notice of Nondiscrimination: AACC is an equal 
opportunity, affirmative action, Title IX, ADA Title 
504 compliant institution. For information on AACC’s 
compliance and complaints concerning sexual assault, 
sexual misconduct, discrimination or harassment, 
contact the federal compliance officer at 410-777-1239, 
complianceofficer@aacc.edu or Maryland Relay 711. 
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STRATEGIC COMMUNICATIONS STAFF 

Dan Baum, executive director 

Amy Gurtshaw, administrative assistant 

CREATIVE SERVICES 
Allison Baumbusch, creative director 
Trish Eyerly, production manager 
Sue Donaldson, editor 
Ben Pierce, senior graphic designer 
Jeremiah Prevatte, media prod. spec. 
Ed Sparks, media prod. designer 
Charlie West, senior graphic designer 
Robin Ward, graphic designer 

MARKETING AND PUBLIC RELATIONS 
Jill Bennett, director 
Angie Hamlet, public relations manager 
Alicia Renehan, public relations coord. 
Amy Willard, website content 
manager 

Ricky Hartford, webesite content assoc. 
Ashley Warrick, marketing manager 

ext. 2011 

ext. 2341 

ext. 2700 
ext. 2130 
ext. 7257 
ext. 7255 
ext. 2117 
ext. 2630 
ext. 7258 

ext. 2508 

ext. 2191 
ext. 2862 
ext. 1849 

ext. 1187 
ext. 7252 

ext. 7259 
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ABOUT STRATEGIC COMMUNICATIONS 

OUR PHILOSOPHY: AACC is an award-winning, outstanding 
community college that is well respected locally, regionally 
and nationally. Consistent, high-quality marketing 
communications support that image. Anything less 
contradicts it. 

WHAT WE DO: Help communicate the awesomeness of Anne 
Arundel Community College. 

OUR CORE VALUES: Creativity, Fun, Impact, Collaboration 

CREATIVE SERVICES 
Creative Services houses four graphic designers, a 
production manager, video team and an editor. We produce 
a high volume of print design, video, electronic design, as 
well as signage and imprint items. Our focus is on quality 
and consistency. We oversee the brand of the college 
including the college’s creative direction. Creative Services 
is a national award-winning team. We strive to provide 
high-quality, contemporary design solutions for integrative 
marketing materials. We offer efficient and thoughtful 
design to meet our partners’ project goals. 

MARKETING AND PUBLIC RELATIONS 
The marketing team develops integrated marketing 
campaigns intended to boost awareness and interest in 
the college. We identify marketing and communication 
goals and objectives and then work together with the 
larger Strategic Communications team and program 
staff to determine campaign strategies, tactics and key 
messages. Tactics may include print or online advertising, 
direct mail, email, texting, social media, video, events or 
publicity and may require a variety of creative materials 
to support those efforts. 

The Public Relations team promotes the quality of 
AACC’s diverse learning environment to a wide range 
of audiences both on and off campus. Through effective 
media relationships, we regularly pitch stories and field 
inquiries to help position AACC as an award-winning 
leader in higher education. Tactics include news releases, 
media alerts, photographs, calendar listings and success 
stories. We also produce the president’s e-zine which is 
distributed to nearly 2,000 external stakeholders, as well 
as the AACC News Roundup and Bird’s Eye View for the 
college community. 

V. 2019.1 
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